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A teenagewindow on theworld
Esmir Filho’s The Famous and The Dead is an eerie meditation about an adolescent in a remote town who
thinks he can reach the entire world through the internet

The storytelling is self-consciously
poetic and oblique. Filho’s protago-
nist is an alienated teenager in a
backwater Brazilian town. He es-
capes the boredom of his everyday
life through music and the internet.
On line, he is Mr Tambourine Man, a
name he has taken from his beloved
Bob Dylan. He is obsessed by a girl
who disappeared some time before
in murky and disturbing circum-
stances. « The film is about living
with loss, » Filho declares.

Geoffrey Macnab.

Teen angst has rarely been shown in
more lyrical style than Filho adopts
here. The film has a dream-like qual-
ity, heavy on symbols and metaphors,
which is accentuated by the wide
angle cinematography and the mes-
meric music. “I chose this aesthetic
because I believe that teenagers have
an oneiric, dream-like perception of
the world,” Filho reflects. “I like the
ambiguous narrative. You can open
spectators’ minds…the questions are
more important than the answers.
The rite of passage is more important
than the ending. Leave the questions,
not the answers.”

The Famous and The Dead is based on a
book by young writer Ismael Canep-
pele (who also plays a key role in the
film.) The director contacted Canep-
pele after reading one of his previous
books.

“When I met him (Caneppele), I be-
came involved in his environment,
which is about teenagers and the in-
ternet,” the director recalls. He invited
Caneppele to co-write the script. All
the actors were recruited from the
writer’s home town in the south of
Brazil where the older generation still
speaks German.

Filho jokes that The Famous and The
Dead is not so much a film as a full
blown multi-media movement. The
plan is for Caneppele’s book to be
published at the moment the movie
is released. Tuane Eggers, who plays
the mysterious girl (Jingle Jangle) has
been busy posting videos relating to
the project on YouTube. (These can
be seem on www.youtube.com/jjin-
glejangle.) The trippymusical sound-
track was composed by Nelo Johann,
a local musician.

The Brazil of The Famous and The Dead
is very different from the picture post-
card samba image of the country. The
setting is the dead of winter. Land-
scapes are shrouded in fog and there
is an obvious chill in the air.

Filho was born in Sao Paulo. Now 26,
he graduated from the FAAP Film
School in 2004 and has won several
awards for his short movies. He freely

admits he is fascinated by teenagers.
“I love this period. I love rites of pas-
sages,” he muses.

When he was pitching the project to
potential backers at events like the
Berlin coproduction market, Filho
would describe the story in as concise
a way as he could. “I just told them
that it was a story about teenagers
in a part of Brazil that people barely
knew.” He made it clear that the film
would explore the way the internet
transforms the lives of these teenag-
ers, enabling them to escape their
provincial roots.

Adolescence, Filho belives, is both
exciting and terrifying. The internet
exacerbates the tensions that teenag-
ers feel as they stand on the cusp of
adulthood.

“This teenage phase is about discovery.
It’s about knowing yourself,” says Fil-
ho. He grew up with the internet. “For
me, it was themost important window
on the world . I could tell stuff about
myself (online) but I wouldn’t tell my
name. I could have a nickname…the
boy in the film also has a nickname.
He is Mr Tambourine Man. He can say
everything about his feelings because
he is never telling his name.”

The director acknowledges that the
internet isn’t a purely benign force. It
has its sinister side too…but so does
adolescence. “I believe every change
is sinister. You get to know things you
didn’t know before. One of my shots
(Saliva) is about a girl who is going to
be kissed for the first time. For her, the
kiss is a monster. In this film also, and

Le premier long métrage de Esmir
Filhó, Os famosos e os duendes da
morte (The Famous and the Dead)
entre en Compétition internationale.

À travers une forêt de symboles et
de métaphores, le film aborde de
manière poétique, le quotidien d’un
adolescent qui, pour fuir l’ennui,
s’évade dans un monde virtuel fait
de musique et d’internet. Online,
il est Mr. Tambourine Man, nom
qu’il emprunte à la chanson de son
idole Bob Dylan. Véritable conte
onirique, Os famosos e os duendes
da morte, présente un magma
d’images, où rêve et réalité se ren-
contrent et se confondent. «J’ai fait
des choix esthétiques qui expriment
l’imaginaire et le monde onirique
propre à l’adolescence», explique le
réalisateur brésilien.

Le film adapte à l’écran le roman

éponyme de Ismael Canepple qui
co-écrit également le scénario.
L’univers de l’écrivain fascine rapi-
dement le cinéaste qui décide final-
ement de n’engager que des acteurs
issus de la ville de Canepple, située
au Sud du Brésil. Âgé de seulement
26 ans, le réalisateur crie ouverte-
ment son amour et sa fascination
pour l’adolescence: «J’aime cette
période. J’aime les rites de passages.
L’adolescence est une période de
découverte, une recherche de soi».
Internet a également joué un rôle
central dans la vie de Esmir Filhó:
«C’était pour moi la plus impor-
tante fenêtre sur le monde. Online
je pouvais dire des choses sur moi
en choisissant de taire mon nom;
je pouvais m’inventer un surnom
comme le “Mr. Tambourine Man” du
film, qui peut ainsi exprimer ainsi
ses sentiments librement, car clan-
destinement.»

in the life of every teenager, the rite
of passage makes you change - and
changes are frightening. Maybe ado-
lescence is the most sinister period
in our lives because we are turning
into adults. After that, we are by our-
selves.”

French producer/sales outfit Umedia
is handling world sales on The Famous
and The Dead, which will be released
in Brazil in November. If the film is
seen as often as Filho’s short Slap The
Panther, it will be a very big hit indeed.

(That video has been accessed over
10 million times on YouTube in Bra-
zil.) However, Filho’s concentration
is currently purely on the movie’s
world premiere this week. “It all starts
in Locarno!“ the director says of what
he hopes will be a long and colourful
journey for his film.

The Famous and the Dead
Fevi, 8/8 14.00,
Rpt : 9/8, 10/8.
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Unearthing the brightest new talents
Around 2,500 entries were consid-
ered for Locarno’s international
competition for short films. The ti-
tles finally chosen have one trait
in common. As programmer Ales-
sandro Marcionni explains, they all
show promise. The aim is to identify
directors with strong voices – film-
makers with the capacity to grow.
Marcionni and his team aren’t nec-
essarily looking for the perfect film.
They are searching for distinctive
new talents whose careers Locarno
can continue to follow. « We are re-
ally looking for authors, » Marcionni
declares. « We search maybe not for
the best film but for the director with
the most potential. »

No Country For Chicken by Chinsese di-
rector Huang Huang is a film rich in
irony. It’s a satirical yarn that deals
with bird flu in comic fashion, ex-
ploring the relationship between the
Government and some hard-pressed
citizens.

Although Locarno has strong relations
with the Beijing Film Academy (where
Huang Huang was once a student), No
Country was one of the many shorts
which turned up at the festival unso-
licited. «We found the DVD between

the others. It just popped out!» Mar-
cionni recalls.

By complete contrast, George Chi-
per’s The Palm Lines is a drama about
a woman trying to come to terms with
a traumatic moment in her past. « I
would really say that this director has
a lot of potential, » Marcionni observes
of the young Romanian who was also
in Locarno last year.

Spanish title Absent by Guillermo
Asensio Alegre comes billed as a «deli-
cate» and «courageous» study of a
solitary woman coping with intense
loneliness. Danish title Beast, by Lars p
Arendt, is more classical in construc-
tion than many other titles in the sec-

tion. «He knows how to make films.
Maybe the story is a little bit easy.
When you speak about violence, you
always touch people directly. But he
really knows how to use the language
of cinema,» Marcionni says of the di-
rector.

Brazilian short Mira, by Gregorio
Graziosi, is experimental in nature. « It
doesn’t have the normal structure of
a narrative film. It is again about soli-
tude and the relationship a man has
with the environment around him. »

Asked to identify trends in this year’s
selection, Marcionni suggests film-
makers are often turning away from
classical narrative construction.

« They are really
stealing elements
from documen-
tary, experimental
films and some-
times even from
animation.» He also
points to the in-
creasing number of
films dealing with
solitude.

Festival audiences
remain intensely

curious about Leopards of Tomorrow.
Around 12,000 people are expected to
watch the films in the section. Mean-
while, programmers from other fes-
tivals and leading distributors like La
Big Family and Shorts International
will be poring over the titles in official
selection. Locarno has long been rec-
ognised as one of the key festivals for
short films. Marcionni and his team
receive huge numbers of shorts from
directors who want their work shown
in the festival. They also travel widely
and work closely with the major film
schools around the world.

«Every festival tries to have the best
films,» Marcionni reflects on the com-
petition that exists between Locarno
and other major festivals. He adds,
though, that there is a camaraderie
among programmers. «More or less,
we are old friends. I know very well
the programmers from Cannes, Venice
and Berlin.» If programmers do «steal»
a film from under the eyes of another
festival, they always have the decency
to telephone their rivals first.(GM)

Leopards of Tomorrow,
International Comeptition 2
La Sala, 8/8, 14.00
rpt 9/8, 10/8.Mira, by Gregorio Graziosi

Objectif:
Offrir les instruments d’analyse multi- et interdisciplinaires et les compétences nécessaires à la prévention, la médiation et
la résolution de conflits issus de situations multiculturelles.
Organisation
- 9 blocs de cours du lundi au samedi, distribués de septembre 2010 à février 2012, permettant la poursuite de
l’activité professionnelle.

- Cours en français et anglais.
La 5ème édition du Master s’adresse à des personnes qui ont ou auront un rôle essentiel dans les institutions et les
entreprises pour lesquelles la gestion de la multiculturalité est de première importance: organisations internationales,
ONG, administration publique, institutions de coopération au développement, instituts de formation, entreprises
multinationales, médias.
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